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In contrast to this the Endurance collection innovates, stimulates and demonstrates the ultimate in essential suiting
for the modern man. Baker’s Mainline Collection consists of three distinct Lines — fashion-led suiting ‘Formalwear’,
smart-casual 'Mainline' and casual ‘Jean’, with an emphasis on denim and jersey pieces.

Ted Baker’s Womenswear collection was launched in 1995, staying true to the brand's strong British heritage, it
offers women a contemporary range of tailored pieces, smart casual and chic pieces for those special occasions. In
addition to these Ted also produces Accessories, Teddy Boy, Teddy Girl and Teddy Baby collections as well as
Fragrance, Footwear, Eyewear, Watches and Intimates.

Since it’s launch brand's strength can be seen by its unique ability to have grown primarily by word-of-mouth, it
still remains as one of the only brands to have been built into an international designer label without using traditional
advertising support. Ted Baker has quickly expanded to become a global network of stand-alone stores, retail
concessions and independent stockists spanning its native United Kingdom, Ireland, France, Greece, Holland,
Sweden, Denmark, Norway, Australia, New Zealand, USA and Canada. It has seven retail stand-alone stores in
the US, in addition to 174 speciality stores, 83 department stores including Saks Fifth Avenue, Bloomingdales and
Nordstrom with three shop-in-shops within Bloomingdales. Each store is bespoke by location, with no two stores
alike, except in attitude and ambience.
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Editor’s Notes:
About RSH Limited

RSH Limited is the leading pan-Asian marketer, distributor and retailer for sports, golf, active lifestyle and fashion
products. RSH, which achieved an annual turnover exceeding $554.2 million in FY2006, was officially listed on
the mainboard of the Singapore Exchange in October 2000. The Group has a group portfolio of over 60 international
brand-names and a distribution network spanning over 40 countries in Asia and beyond. These include Reebok,
Wilson, Speedo, Lacoste, Nautica and Umbro. Currently, RSH Limited has a retail network incorporating over 420
free-standing stores and 570 shops-in-shop in 11 countries, including Singapore, Malaysia, Brunei, Philippines,
Thailand, Hong Kong, Vietnam, India, United Arab Emirates, Australia and New Zealand. The Group operates
multi-brand retail chains for sports, golf and active lifestyle products, including Royal Sporting House, Golf House
and Pro Shops, Stadium by Royal Sporting House, Studio R, as well as specialty stores like Reebok, Nautica, Lacoste
and Rockport. RSH Limited's portfolio of international fashion brand-names include Zara, Massimo Dutti, Mango,
Bebe, Women'Secret and Tag Heuer. In addition, RSH Limited has launched its very own ladies footwear chain-
stores, Novo, and the world’s first premier Indian fusion fashion and lifestyle store, Mumbai Se.

For Further Information, Visuals or Samples Please Contact:

Ms Pamela Chew RSH +65 6746 7555
Filomena Komodromou Ted Baker +44 (0)20 7255 4872 fil@tedbaker.com
Adele Woodthorpe Ted Baker +44 (0)20 7756 8045 adele@tedbaker.com

Or visit Ted’s website: www.tedbaker.com



