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In contrast to this the Endurance collection innovates, stimulates and demonstrates the ultimate in essential suiting
for the modern man. Baker’s Mainline Collection consists of three distinct Lines – fashion-led suiting ‘Formalwear’,
smart-casual 'Mainline' and casual ‘Jean’, with an emphasis on denim and jersey pieces.

Ted Baker’s Womenswear collection was launched in 1995, staying true to the brand's strong British heritage, it
offers women a contemporary range of tailored pieces, smart casual and chic pieces for those special occasions. In
addition to these Ted also produces Accessories, Teddy Boy, Teddy Girl and Teddy Baby collections as well as
Fragrance, Footwear, Eyewear, Watches and Intimates.

Since it’s launch brand's strength can be seen by its unique ability to have grown primarily by word-of-mouth, it
still remains as one of the only brands to have been built into an international designer label without using traditional
advertising support. Ted Baker has quickly expanded to become a global network of stand-alone stores, retail
concessions and independent stockists spanning its native United Kingdom, Ireland, France, Greece, Holland,
Sweden, Denmark, Norway, Australia, New Zealand, USA and Canada. It has seven retail stand-alone stores in
the US, in addition to 174 speciality stores, 83 department stores including Saks Fifth Avenue, Bloomingdales and
Nordstrom with three shop-in-shops within Bloomingdales. Each store is bespoke by location, with no two stores
alike, except in attitude and ambience.
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Editor’s Notes:

About RSH Limited

RSH Limited is the leading pan-Asian marketer, distributor and retailer for sports, golf, active lifestyle and fashion
products. RSH, which achieved an annual turnover exceeding $554.2 million in FY2006, was officially listed on
the mainboard of the Singapore Exchange in October 2000. The Group has a group portfolio of over 60 international
brand-names and a distribution network spanning over 40 countries in Asia and beyond. These include Reebok,
Wilson, Speedo, Lacoste, Nautica and Umbro. Currently, RSH Limited has a retail network incorporating over 420
free-standing stores and 570 shops-in-shop in 11 countries, including Singapore, Malaysia, Brunei, Philippines,
Thailand, Hong Kong, Vietnam, India, United Arab Emirates, Australia and New Zealand. The Group operates
multi-brand retail chains for sports, golf and active lifestyle products, including Royal Sporting House, Golf House
and Pro Shops, Stadium by Royal Sporting House, Studio R, as well as specialty stores like Reebok, Nautica, Lacoste
and Rockport. RSH Limited's portfolio of international fashion brand-names include Zara, Massimo Dutti, Mango,
Bebe, Women'Secret and Tag Heuer. In addition, RSH Limited has launched its very own ladies footwear chain-
stores, Novo, and the world’s first premier Indian fusion fashion and lifestyle store, Mumbai Se.

For Further Information, Visuals or Samples Please Contact:

Ms Pamela Chew RSH +65 6746 7555

Filomena Komodromou     Ted Baker +44 (0)20 7255 4872   fil@tedbaker.com

Adele Woodthorpe            Ted Baker +44 (0)20 7756 8045   adele@tedbaker.com

Or visit Ted’s website: www.tedbaker.com
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“HATS OFF TO ORANGE COUNTY ”
TED BAKER LONDON OPENS NEW STORE AT ORANGE COUNTY’S SOUTH COAST PLAZA

British lifestyle brand Ted Baker opened his second largest US store in Southern California’s premier luxury shopping
destination, South Coast Plaza on Saturday 6th May 2006. A launch event on Thursday 18th May in association
with the Laguna Art Museum will follow.  Situated on the Plaza’s first level, Ted sits well in the company of many
other designer brands.

The storefront is predominantly glass with a huge British racing green display cube in the centre and glass doors
either side. On entering the store the space is visually defined into men’s and women’s areas. The very dark and
rich wall on the left is dedicated to the womenswear collection, based in a dark chocolate brown, with a mixture
tone on tone flocked and black rusted metal flowers and leaves. Various sized brass hoops with guitar string detailing
in cream and wine create a metallic accent.

For the menswear collections the wall to the right of the store is a montage of eleven bespoke panels, that vary from
rich purple fibre glass, mirrored, rusted metal to floral and humming bird print wallpaper, set against a decadent
two toned khaki maroon softly pleated silk doupion.  The furniture throughout is dark purple and antique vanilla
with an eclectic mix of tables, some with too many legs, ones with a missing leg propped up with old books, there
is even white metallic table where oops…'c9 a tin of gold paint has spilled down one side.

The recess area beyond the menswear main wall creates the luxury unisex changing area.  Booths with full length
mirrored sides and a high gloss anaglypta papered backs are accessorised with commissioned hand painted bird
pictures. Traditionally shaped silk lampshades in an accent colour and a maroon coloured velvet poofet are all
concealed behind oversized khaki maroon silk curtains to match the men’s wall.

Opposite, the cash desk is encased in caramel and chocolate padded leather tiles in a diamond configuration. The
whole area sits on a handmade mocha wool carpet, with a large poofet style seat with chesterfield button detail and
vintage Persian rug in hues of creams and reds centrally positioned.  Additional details include varying clusters of
traditional silk lampshades in tangerine, ivory, chocolate and hot pink with an Eastenders style Queen Victoria bust
all set against large diamond shaped black granite tiles which create the back wall of the store.

The new South Coast Plaza store will house Ted’s full range of men’s and women’s collections including Global,
(limited edition opulent pieces), Endurance (a fusion of traditional tailoring with 21st century technology and
performance fabrics), Men’s Mainline (a combined collection of laid back denim pieces, casual shirts and suiting)
and Womenswear (which includes silk jerseys, sophisticated dresses, and fashion led denim).
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Ted Baker is a lifestyle brand that designs Global, Endurance, Menswear, Womenswear, Accessories, Teddy Boy, Teddy Girl,
Teddy Baby and Home collections. Ted also produces Fragrance, Footwear, Eyewear, Watches and Intimates.

For Further Information, Visuals or Samples Please Contact:

Filomena Komodromou     020 7255 4872   fil@tedbaker.com

Adele Woodthorpe            020 7756 8045  adele@tedbaker.com

Or visit Ted’s website:       www.tedbaker.com  


