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TED BAKER LONDON OPENS FIRST STORE IN DUBAI

British designer Ted Baker will open its first store in Dubai’s on 18th October 2006. The new 2,600sq.Ft. shopping
space will be located on the ground floor of the Burjuman Mall, housing Ted Baker Men’s, Women’s, Endurance
collections as well as his swimwear, fragrance and footwear ranges and will be the third of the seven stores Ted plans
to open before the end of 2006 fulfilling the first part of his Asia and Middle East expansion plans.

True to tradition the new store is bespoke by location and has a theme of relaxed richness echoing throughout. The
storefront is encased in a walnut veneer window box with deep plum coloured laminate inside. On the left hand
side as you enter the store, rich mid red vines are depicted on teal canvas, whilst on the right hand side, deep
chocolate canvas lines the wall with contrasting cream flocked vines. Once inside there are a number of luxurious,
quirky and feature pieces that combined create a shopping experience that’s a little out of the ordinary.

Ted’s collections appeal to a broad range of style-conscious men and women who admire quality, attention to detail
and are looking for that certain something that is a little out of the ordinary. Ted’s unswerving focus on quality,
attention to detail and quirky sense of humour has won the brand a sizeable global clientele in a relatively short
period of time.

Ted’s began its history in 1988 as a shirt specialist in Glasgow followed by its first London store in Covent Garden
in 1990. Ted Baker soon became the place to buy some of the very best contemporary men’s shirting around. Having
steadily grown into a lifestyle brand, Ted now designs a full range of fashion collections, comprising of three key
lines: GLOBAL, ENDURANCE AND MAINLINE & JEAN. Global is Ted Baker's premier men’s range and is
comprised solely of limited edition and luxury pieces. Global is English heritage meets eccentric contemporary
dressing.

In contrast to this the Endurance collection innovates, stimulates and demonstrates the ultimate in essential suiting
for the modern man. Ted’s Mainline Collection consists of three distinct Lines – fashion-led suiting ‘Formalwear’,
smart-casual 'Mainline' and casual ‘Jean’, with an emphasis on denim and jersey pieces.

Ted’s Womenswear collection was launched in 1995, staying true to the brand's strong British heritage, it offers
women a contemporary range of tailored pieces, smart casual and chic pieces for those special occasions. In addition
to these Ted also produces Accessories, Teddy Boy, Teddy Girl and Teddy Baby collections as well as Fragrance,
Footwear, Eyewear, Watches and Intimates.

Since it’s launch the brand's strength can be seen by its unique ability to have grown primarily by word-of-mouth,
it still remains as one of the only brands to have been built into an international designer label without using
traditional advertising support. Ted Baker has quickly expanded to become a global network of stand-alone stores,
retail concessions and independent stockists spanning its native United Kingdom, Ireland, France, Greece, Holland,
Sweden, Denmark, Norway, Australia, New Zealand, USA and Canada. It has seven retail stand-alone stores in
the US, in addition to 174 speciality stores, 83 department stores including Saks Fifth Avenue, Bloomingdales and
Nordstrom with three shop-in-shops within Bloomingdales. Each store is bespoke by location, with no two stores
alike, except in attitude and ambience.
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